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Aimed at people seeking professional development to enhance their performance
and contribution in the workplace, this learning path focuses on effective and
practical techniques that can be easily and immediately implemented by learners in
their workplace. Using these techniques will enable learners to achieve
their goals, increase productivity, and improve their personal performance
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Awarded Body ( Certificate)

Cambridge International Training Centers (Sudan)
Cambridge International College (Britain)
Cambridge Training College (Britain)

@Tlnhlndgfb 2 Cambridge @Cﬂfﬂbfidg@

International Collegei

Trainimg Colloge Brsin
Type of study Attend
Duration One Week
No. Of Hours 20 one 4 hrs session per day
Fees International (SDG 850) |Local ( SDG 650 )
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Soft Skills Accounting & Finance

COURSE 594
Creating Strategic Plan dgadi s Jus Al gL
Cash Budget A am3t) 430 juall
Developing Business Plan daali Jas ddad gt
Cash Flow AR5 @B sy
Balance Sheet A0 jaall
Profitability La )l
Profit loss LY oasd

Soft Skills Marketing & Sales Promotion

COURSE 54l
Targeting The Market Ggmad) g
Market Analysis ) Julasi
Marketing Fundementals (B gel) panf
Analyzing your Competition dudliall Julag
Customer Service £ uand) dadd

Soft Skills Business & Management

COURSE

594

Stress Management
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Interview Skills
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Leadership & Supervisory Skills
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Problem Solving and Decision Making
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Risk Management Jhalaall 3l
Job Hazard Analysis Add o) jlalda Julas
Change Management &l pariall B}
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Human Understanding

COURSE 35l

Effective Presentations Slsall apaiil) 0@
Motivation Jubasl)
Negotiating ol o8

Dealing with Difficult People Omrall GalAd) aa Jaladlf
Creative & Innovative Thinking AN sl g £l
Interpersonal Skills dpadldd) o jlgal)
Time Management Fundamentals B bl B 1) el

All Courses comes with:

Facilitator Manual

guide for running this training course. This manual is also fully customizable to
allow the trainer to meet the exact needs of your training group.

Participant Manual

participant manual is designed to stimulate participant learning and act as a
reference point for their future learning.

Interactive Workshop movie

Each course comes with interactive workshop movie (CD)

Course Exercises and worksheet

Each course comes with carefully created exercises that encourage participants to
apply their learning to their own organizations.

Course Tests

A Pre-Course test will help to evaluate the participants prior to the training and
collect important information on participants needs and their current
understanding of the course topic. A post-course test will evaluate participants
learning at the end of the training.

Further Reading

Provide participants with a summary of additional materials on the subject matter.
Course Evaluation

Provide the participants with a detailed evaluation tool to evaluate the
effectiveness of the course.
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